
Mobile Movie 
Making



What you will 
know by the 
end:

Knowledge of mojo equipment

Practical ways to film

Positioning, light and angles

Facebook live

Mobile apps

Computer Editing programmes



Types of 
Videos 

The corporate video

The Product demo video

4ÈÅ Ȱ(Ï×-4Ïȱ ÄÅÍÏÎÓÔÒÁÔÉÏÎ 

4ÈÅ Ȱ4ÈÁÎË ÙÏÕȱ ÖÉÄÅÏ

Animation 

Drone Video



Fact

80% of your online visitors will watch 
a video, while only 20% will actually 

read content in its entirety



Fact

Website visitors are 64% more likely 
to buy a product on an online retail 
site after watching a video



Where can videos be used?

¶Facebook

¶Main page of website

¶Trade show/ exhibition

¶iPad or mobile (sales pitch with clients)

¶In a foyer or waiting room  



Lighting
Artificial & 
Natural



Tips

¶Brainstorm ïWhy, How, What

¶A video says more than words

¶Keep it short (60 seconds max.)

¶Keep it ñhumanò

¶Humour works

¶Use creative angles 

¶Licences for music and images ï
(audiojungle & videohive)

¶Permission from people to video them



Attention span

¶Gold Fish = 9 seconds

¶Human = 8 seconds 



Planning
Storyboarding




